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INTRODUCTION

ABSTRACT

This research was conducted on small and micro business
actors (UKM) in Serang-Banten City with the aim of
knowing the contribution and obtaining information on
the benefits of financial literacy to create the use of
financial technology mediated by financial self-efficacy
and internal locus of control in business actors.
Respondents were randomly selected to represent each
particular commodity. Primary data is processed using a
categorical Likert scale and statistical data analysis uses
path analysis. The findings are that; 1) The benefits of
financial literacy to build a high sense of trust and behave
with strong self-control in managing one's finances; 2)
The benefits of financial literacy to create a sense of self-
confidence and strong self-controlled behavior and its
impact on the use of financial technology both directly and
indirectly. Most of them are familiar with banking access.
They already have a strong sense of self-confidence and
self-controlled behavior regarding understanding
banking products and services, so they feel interested in
understanding banking technology products and services.
The impact of this research is expected to provide wiser
alternative financial decisions.

in accessing banking. One important factor

The birth of the latest technology-
based innovations is increasingly unstoppable,
including in the financial sector which is
marked by the growth of financial features,
products and services based on financial
technology. Its presence in Indonesia has
expanded into various financial services
sectors such as payment transactions, on-line
loans, financial planning, retail investment,
payment applications, electronic money and so
on to facilitate business access. Financial
technology provides opportunities for SME
businesses that do not have access to banking
to obtain loans using simpler methods and
without having to go directly to conventional
banks (Benuf et al, 2020). For SMEs who
already understand and understand financial
technology, this technology will pamper them

that influences financial technology is financial
literacy (Saleh & Sari, 2020).

The existence of financial technology
has changed the payment system and made it
possible to reduce capital costs and high
operational costs. SMEs should understand
that to obtain good quality service they must
understand financial technology. Because
financial literacy can encourage SMEs to
improve their level of understanding in dealing
with financial problems, making it possible to
process financial information into appropriate
decisions for their business's personal
finances (Alamsyah, 2020). Apart from
financial literacy factors, financial inclusion
can also influence financial technology
(Lasmini & Zulvia, 2021). In line with the
government's efforts to increase financial
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inclusion, it has prepared a "National Strategy
for Financial Inclusion (SNKI) and established
a national committee for financial inclusion.
Encouragement of financial inclusion as a
deepening of financial services such as; money
transfers and deposits, credit and insurance,
and various other transactions in SME
activities for business development (Laut &
Hutajulu, 2019).

Financial inclusion is an effort to utilize
formal financial institutions and banking to
eliminate all forms of barriers that exist in
accessing banking products and services. The
goal of financial inclusion is to achieve
economic growth through income distribution,
poverty alleviation, and financial system
stability. Financial inclusion can provide
access to financial products and services
needed by all levels of society, both the general
public and vulnerable communities such as
low-income communities at prices that can be
paid fairly and transparently (Anwar & Amri,
2017).

The findings of Muhammad Fuad
Alamsyah et al (2023) are that the public
(lecturers) already have understanding and
knowledge related to financial concepts such
as budget management and budget planning.
With good budget management, you can
manage financial expenses and make wise
financial decisions. In terms of tax payments,
the community (lecturers) have paid taxes and
maximized tax benefits, thereby ensuring
financial stability and compliance with
regulations. As the Financial Services
Authority (2016) states, adequate financial
literacy and financial inclusion will be able to
increase their knowledge about available
financial technology products and services.
They will understand the concepts, features
and risks associated with using financial
technology, so they can make smarter
decisions. With a good understanding of
financial literacy, they can take advantage of
the investment opportunities that financial
technology may offer. These results are in line
with Alawi et al.,, (2020) that financial literacy
and inclusion can help increase a person's
understanding and accessibility of financial
technology, so that it can help improve
financial management and reduce financial
risks in the future.

Soetiono & Setiawan (2018) found that
the level of financial literacy is very necessary

18

to increase a person's understanding, skills
and beliefs which influence attitudes and
behavior to improve the quality of decision
making in using financial products and
services. So literacy influences the use of
financial technology. These findings confirm
previous findings by Joko (2020) stating that
the level of financial literacy has an influence
but is not significant on behavior using
financial technology. Because they know that
they are only in the introductory stage and do
not yet fully understand technological
products and services in banking, they need to
be given training and understanding of the
benefits of financial technology. Support from
other findings by Kusumadewi (2017) is that
financial literacy is in the high category and
does not significantly influence the use of
financial technology systems. This finding is
supported by Zahriyan's (2016) finding that
financial literacy does not have a significant
influence on financial management behavior.
This result is also supported by other findings
by Yulinto (2018) that financial literacy
regarding basic financial concepts, financial
financing, investment or savings and insurance
does not influence the decision to save in
sharia financial institutions.

THEORETICAL FRAMEWORK
Financial Literacy

According to Manurung (2009; 45)
states that financial literacy is a set of
knowledge that allows an individual to make
effective decisions with all their financial
resources. To limit the scope of financial
literacy in general, Chen & Volpe (1998) stated
that financial literacy includes several
dimensions that must be mastered, such as;
general knowledge of finance, savings and
loans, insurance, and investment. The
background to the coverage of financial
literacy does not yet reflect the cultural
suitability of each country. Thus, financial
literacy is in line with Financial Services

Authority Regulation Number
76/POJK.07/2016  concerning Increasing
Literacy and Financial Inclusion in the

Financial Services Sector. For consumers
and/or the public, it is knowledge, skills and
beliefs that influence attitudes and behavior to
improve the quality of decision making and
financial management in order to achieve
prosperity. A person can be said to be



financially literate if they have knowledge and
confidence in financial institutions, products
and services, as well as skills in knowing and
managing the features, benefits, risks, rights
and obligations of these financial products and
services (National Survey of Indonesian
Financial Literacy, 2017).

Financial Self-Efficacy

According to Amatucci & Crawley
(2011), financial self-efficacy is defined as the
level of a person's ability and confidence in
accessing and using financial products or
services, making financial decisions in dealing
with complicated and complex situations.
Individuals who have a high level of confidence
are less likely to misuse credit, such as; late
payment of bills, and excessive use of credit
(Zainudin et al., 2019). Thus, financial self-
efficacy can be divided into two parts, namely:
1) Having individual financial capabilities; and
2) Have individual financial confidence. Apart
from literacy and financial self-efficacy, it will
also influence credit use behavior (Liu &
Zhang, 2021). Furthermore, financial self-
efficacy can have a negative effect on risky
credit behavior (Sotiropoulos & d'Astous,
2013). Financial self-efficacy can reduce
excessive consumer behavior. Individuals with
a high level of confidence in their financial
abilities will tend to be more rational and
careful in making decisions about finances and
consumption, thereby avoiding risky credit
behavior. These findings are in line with
(Cassar & Friedman, 2009; Llivingstone &
Lunt, 1992; Wang et al, 2011) who have found
that financial self-efficacy has a significant
effect on debt and credit cards.

Financial self-efficacy can reduce
irrational consumption and household debt
(Livingstone & Lunt, 1992). Furthermore, a
high level of confidence can help individuals
make accurate financial decisions (Cassar &
Friedman; 2009). On the other hand, a lack of
confidence in financial capabilities can lead to
an increase in the use of revolving credit such
as credit cards (Wang et al, 2011). Confidence
in their ability to manage finances allows a
person to apply their financial knowledge and
skills passively and make wise financial
decisions in accordance with their financial
goals.
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Intern Locus of Control

Internal locus of control is a
psychological  characteristic  as each
individual's belief about his ability to influence
all events related to himself and his work
(Pranata & Putri, 2017). Individuals who have
a good internal locus of control are believed to
be able to solve the problems they face and can
create job satisfaction, thereby improving the
performance of their organization (Sudiartini
& Mimba, 2018). One of the factors that
influences the personal performance of
individuals with an internal locus of control
will be more oriented towards the tasks being
carried out so that it will improve their own
performance (Wiriani et al, 2013).

In line with the findings of Setyowati
(2017) that individuals who have an internal
locus of control show good self-control,
especially in facing important events with all
their consequences, so that it will affect their
lives. Furthermore, if someone has an internal
locus of control, they will easily carry out their
tasks so that they will improve performance
(Jationo & Rachbini, 2015). Thus internal locus
of control is measured by dimensions; 1)
Competitive behavior with indicators: a. Able
to control competitive behavior; b) able to
control good work ethic behavior. 2) Hard
work behavior with indicators: a) able to work
according to targets; and b) able to control
your heart not to break the rules. and 3) The
behavior of trying to be better seriously, which
is an indicator: Trying hard to improve past
performance achievements to be better.

Financial Technology

According to Bank Indonesia, financial
technology is the result of a combination of
financial services and technology which
ultimately changes the conventional business
model to a moderate one. Initially, to carry out
payment transactions, you had to meet face to
face and bring cash, but now with fintech you
can carry out long distance transactions or
payments easily without having to meet face to

face. In line with the International
Organization of Securities Commissions
(I0SCO) Research Report on Financial

Technologies (2017:2) "Financial Technology
is used to describe various innovative business
models and new technologies that have the
potential to change or disrupt the financial
services industry". Meanwhile, according to



the Indonesian Financial = Technology
Association (AFTECH, 2020: 8), it is defined as
"technology-based financial service
innovation that provides added value in
financial services". Financial technology
indicators use the Technology Acceptance
Model (TAM) theory, which is one of the
models used to analyze the factors that
influence the acceptance of a system or
information system which was first developed
by Davis (1989). Where this model is very
popular in predicting the usability and
acceptance of information systems and
technology with individual users. There are
two relevant factors in technology use
behavior developed by Chuang, et al (2016),
namely: a) perceived usefulness. This
perception is used to measure behavioral
intentions in using an information system
which includes dimensions related to
efficiency, effectiveness of the wuse of
technology in improving performance and
usefulness in responding to information
needs; b) Perceived ease of use, namely the
perception of ease of use of technology which
is defined as the extent to which a person
believes that using a technology will be free
from effort. The dimensions related to this
indicator are; flexibility, ease of interaction,
ease of use and learning.

The theory developed by Chuang et al
(2016) focuses on the perceived usefulness
and ease of use of financial technology which
will be used as an indicator to measure the
behavior of using financial technology for SME
growth. Thus, financial technology is
interpreted as service innovation in the digital-
based financial industry which is accompanied
by technological developments that provide

RESULT AND DISCUSSION

We have distributed questionnaires
to 132 small and micro businesses (UKM)
with the following characteristics of
respondents: The quality of the data from
the questionnaire has met the valid criteria.
The assumption is that all Pearson
correlation results (r-table) at a significance
level of 5% with degree of freedom n-3=
132-3 found a number of 1.716, like; a) The
financial literacy variable consists of 12
statement items, all of which have a high
correlation; b) The financial self-efficacy
variable has 7 statement items, all of which
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financial services effectively, efficiently,
economically and easily accessible to the
public. The emergence of financial technology
is due to changes in people's lifestyles. Users
can utilize information technology as an all-
round necessity for life which can increase the
intensity of their use of financial service
technology. Furthermore, financial technology
is a combination of financial systems and
technology that allows products or services to
be bought or sold at different times and in
different market spaces (Freedman, 2006).

RESEARCH METHODS

We use a descriptive research type
with a survey method approach. This research
is classified as associative and belongs to the
quantitative paradigm research, namely
research where the data is in the form of
numbers or numbers. The data sources used
are primary and secondary data obtained from
respondents using a Likert scale (Sugiono,
2016: 112). The main aim is to form a
verification to determine the influence
between variables through hypothesis testing.
This research is limited to the model equation

developed which consists of variables;
financial literacy, financial self-efficacy,
internal locus of control and financial

technology. Where financial literacy is an
independent variable and financial self-
efficacy and internal locus of control are
intervening variables and financial technology
isadependent variable. The main discussion in
this research is about small and micro
businesses in Serang City-Banten. The analysis
technique used is path analysis (Imam Gozali,
2013: 249).

have a high correlation; ¢) The internal locus
of control variable has 6 statement items, all
of which have moderate and high
correlation; d) The financial technology
variable has 6 statement items, all of which
have a high correlation. This means that all
the items in the statement have correlation
values greater than the r-table.

The results of the reliability test
show that the Cronbach's Alpha value for
each variable has met the reliability criteria,
namely above 0.70 or 70%. To make it easier
to understand the results of data validity and



reliability tests, we present them in the
following table 1:

Table 1. Validity And Reliability Test Results

Validity Realibility Decision
. All answer item
Variable are greather than Cronbach N of Item Valid Reliable
Alpha
1,716
Financial Literacy Larger 0,960 12 Valid High Reliable
Financial Self-Efficacy Larger 0,893 7 Valid High Reliable
Intern Locus Of Control Larger 0,779 6 Valid High Reliable
Financial Technology Larger 0,786 6 Valid High Reliable

Source: Processed questionnaire data, 2024.
Next, to find out the results of the data normality test as in table 2, we carried out a runs-
test with the following results:

Table 2. data Normality Test Results

Runs Test 3

FL FSE FI ILC FT
Test Value2 48.00 28.00 44.00 24.00 24.00
Cases < Test Value 58 57 57 57 57
Cases >= Test Value 74 75 75 75 75
Total Cases 132 132 132 132 132
Number of Runs 72 70 74 73 70
Z 1.059 .753 1.465 1.287 753
Asymp. Sig. (2-tailed) 0.290 0.452 0.143 0.198 0.452
a. Mode

Source: Processed questionnaire data, 2024.

The data from the normality test has an fulfilling the quality and normality test

Asymp.Sig (2-tailed) greater than 0.05 or the
significance level, so that the test results are
declared normally distributed data. After

results of the data, the researcher then
created a research model equation as in
Figure 1 as follows:

Figure 1. Research Model Equation Paradigm

e1- 0,2966

Financial Self-

- €3=0,26076 °
0,955 / Efficacy 0531
Financial
Financial Literacy Technology
0,920
0,334
0,929 Intern Locus
Of Control
82:0,3701
Based on the picture above, 1.9785 with a significance level of 0.000 or

researchers have tested the direct and
indirect path equation models with the
following results:
1. Financial Literacy Has a Significant
Influence on Financial Self-Efficacy

The statistical results of the t test
show that there is a calculated t value of
36.841 which is greater than the t table of
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smaller than 0.05. These results indicate that
financial literacy has a significant effect on
financial self-efficacy. Individual
involvement in accessing banking products
and services will make it easier for
individuals to interact and make good
financial decisions. By understanding and
understanding banking products and



services, SME players will increasingly have
strong confidence in accessing banking
products and services. The rapid shift in
people's individual preferences and the
increasingly complex dynamics of banking
products and services in small and micro
businesses (UKM) have triggered SME
players to want to learn and understand
banking products and services. They have
the knowledge, skills and confidence to
influence attitudes and behavior to improve
the quality of decision making. The better an
individual knows banking products and
services, the wider their knowledge will be
and they will behave with high confidence
when making financial decisions. This
finding is in line with previous findings by
Mindra & Moya (2017) that financial literacy
has a significant effect on financial self-
efficacy. Individual involvement in accessing
banking will make it easier for individuals to
interact and make financial decisions.
2. Financial Literacy Has a Significant
Influence on Internal Locus of Control

The statistical test results show that
the calculated t value of 28.692 is greater
than the t table of 1.9785 with a significance
level of 0.000 or smaller than 0.05. These
results indicate that financial literacy has a
significant effect on internal locus of control.
Someone who understands financial literacy
well has the confidence and skills that will
influence attitudes and behavior that have
an impact on financial decision making. The
higher a person's understanding of financial
literacy, the more a person will have strong
self-control and be wise in making financial
decisions. This finding is in line with Charles,
Srikartikowati, & Riadi (2019) that a good
level of financial literacy can help individuals
become smarter in designing their financial
future. Financial literacy can make it easier
for individuals to manage their personal
finances so that they can improve their
financial well-being. Individuals who have
strong self-control in using their money
wisely are very likely to be able to manage

their finances well (Rizkiawati &
Asandimitra, 2018).
3. Financial Literacy Has a Significant

Influence on Financial Technology

The statistical test results show that
the calculated t value of 26.816 is greater
than the t table of 1.9785 with a significance
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level of 0.000 or smaller than 0.05. These
results indicate that a good level of financial
literacy can help individuals become
smarter in designing their financial future.
Furthermore, financial literacy can make it
easier for individuals to manage their
personal finances so that they can improve
their financial well-being. With good
financial understanding, individuals will be
able to adapt their use to banking features,
products and services that use technology
quickly and precisely. Because several
financial technology applications provide
benefits and are easy to reach or learn and
operate. This is due to the importance of
financial technology to protect against all
personal financial risks. The findings are in
line with the findings of Morgan & Trinh
(2019) that there is a positive and significant
relationship between financial literacy and
the use of financial technology products. In
his findings, high financial literacy will have
a strong and positive effect on individual
awareness of technological banking
products and services.
4. The Influence of Financial Self-Efficacy on
Financial Technology

The statistical test results show that
the calculated t value of 6.147 is greater than
the t table of 1.9785 with a significance level
of 0.000 or below 0.05. This indicates that
financial self-efficacy has a significant effect
on financial technology. They have the
ability, skills and confidence to influence
attitudes and behavior to improve the
quality of financial decision making. The
more confident an individual is in knowing
banking products and services, the better
they will be at recognizing financial
technology products and services so that
they will have an impact on the quality of
wise financial decisions. A person's
confidence in being able to manage their
finances will increase their ability to
understand the accessibility of banking
products and services. These findings are in
line with Morgan & Trinh (2019) that a high
level of financial literacy has a strong and
positive effect on individual awareness of
the importance of financial technology
products and services.
5. Internal Locus of Control Has a Significant
Influence on Financial Technology



The statistical test results show that
the calculated t value of 4.734 is greater than
the t table of 1.9785 with a significance level
of 0.000 or smaller than 0.05. This indicates
that internal locus of control has a significant
influence on financial technology. Strong
self-control regarding technological banking
products and services will make it easier for
SMEs to be careful in making financial
decisions. The stronger a person's self-
control regarding the accessibility of
banking products and services, a person will
be able to understand financial technology
carefully and have an impact on financial
decision making. This finding is in line with
IThda Rohmatin Khoirunnisa & Rochmawati
(2021) that family financial education
balanced with strong self-control will make
individuals smarter in managing their
personal finances. Someone with strong self-
control will be able to understand financial
technology for their business. This finding is
also in line with Amelia, Sugiharto, & Putri
(2020) that locus of control is an intervening
variable for family financial education on
personal financial management.

6. The Influence of Financial Literacy on
Financial Technology Through Financial
Self-Efficacy

The results of statistical tests show
that there is a standardized coefficient (beta)
value of direct influence between financial
literacy variables on financial technology of
0.920. The standardized coefficient value of
the indirect influence between financial
literacy and financial self-efficacy is 0.955.
Meanwhile, the indirect effect between
financial self-efficacy on financial technology
is 0.531. So by using the Sobel test, a value of
0.5071 is obtained. The total value of the
influence path of financial literacy on
financial self-efficacy (e1) is 0.29664 and the
total value of the influence path of financial
self-efficacy on financial technology (e2) is
0.26076. Thus, the financial literacy variable
influences financial technology through the
financial self-efficacy variable. These results
indicate that a good level of financial literacy
can help individuals become more
understanding and intelligent in planning
the future to manage their finances. The
more skilled and able to master financial
knowledge, the more selective they will be in
making financial decisions. This occurs due
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to his confidence in selecting decision
alternatives to achieve a level of efficiency or
low cost but can bring profits. This finding is
in line with Morgan & Trinh (2019) that
there is a significant influence between
financial literacy and the use of financial
technology, both directly and indirectly. A
high level of financial literacy has a strong
and positive effect on an individual's
awareness of technology-enabled banking
products and services. Good literacy skills
enable a person to be confident in knowing
and evaluating technological banking
products or services.

7. The Influence of Financial Literacy on
Financial Technology Through Internal
Locus of Control.

The statistical test results show that
there is a standardized coefficient (beta)
value of direct influence between financial
literacy variables on financial technology of
0.920. The standardized coefficient value of
the indirect influence between financial
literacy and internal locus of control is 0.929.
Meanwhile, the indirect effect between
internal locus of control on financial
technology is 0.334. So by using the Sobel
test, a value of 0.3102 is obtained. The total
value of the influence path of financial
literacy on internal locus of control (el) is
0.37013 and the total value of the influence
path of internal locus of control on financial
technology (e2) is 0.26076. Thus, the
financial literacy variable influences
financial technology through the internal
locus of control variable. This indicates that
an individual's level of understanding and
skills will influence attitudes and behavior in
evaluating decision alternatives and their
impact on technological financial decisions.
Furthermore, with a high level of
understanding of good individual financial
management, an individual will have strong
self-control in choosing and managing their
finances wisely. Strong control has an impact
on selectiveness when receiving
technological financial information for the
smooth running of the business. These
findings are in line with the findings of
Amelia, Sugiharto & Putri (2020) who stated
that internal locus of control is an
intervening variable for family financial
education on personal financial
management. A good level of financial



literacy can help individuals become
smarter in planning their future in managing
their finances. Financial literacy plays an
important role in individual financial well-
being. The ability and knowledge to
understand an individual's personal
finances has an impact on the good
alternative financial decisions that will be
taken, this is based on strong self-control.

CONCLUSION

The rapid shift in individual
preferences of society and the increasingly
complex dynamics of banking products and
services for small and micro businesses
(UKM) trigger business actors to learn and
understand banking products and services.
They actually have the knowledge, skills and
confidence to influence attitudes and
behavior to improve the quality of decision
making. The better an individual knows
about banking products and services, the
greater their knowledge, confidence and
behavior will be with high levels of trust in
making financial decisions.

With good financial understanding,
accompanied by strong self-confidence and
self-control, individuals will be selective and
wise in using banking features, products and

services that use financial technology
quickly and precisely.
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